
Karl Staib of http://DominoConnection.com – Engaging Websites and Product Launches 

 

Website Checklist  

 
 
20 questions your website should focus on: 
 

1.   How are you engaging your visitor? 
2.   How are you deepening the relationship with your visitor? (Collecting their email, encouraging them to 

“like” your Facebook page, etc.) 
3.   What are your company’s core values? (Why should we trust you?) 
4.   What is your offer and why does it matter? 
5.   What are the benefits of your product/service? 
6.   What are the features of your product/service? 
7.   What are the objections that your potential buyers might have with purchasing your product/service? 
8.   What images are you using to make the website more engaging? 
9.   How are you using copy to draw attention to certain concepts and keep them reading? 
10.   Who are you? (Why you are worth of their attention?) 
11.   What exactly will you be delivering to them after they buy? 
12.   Who is your product/service for? (explain who would be a good fit for your product) 
13.   Who wouldn’t be a good fit for your product/service?  
14.   Are you using quality Testimonials that tell your company’s story? 
15.   Do you have a guarantee? (If appropriate) 
16.   Does FAQ page make sense? (Frequently Asked Questions) 
17.   Can you create a limited time offer? 
18.   How can you create a heart to heart with the reader? (Why did you really create this product/service?) 
19.   Can you develop a stronger call to action? 
20.   Does the structure of the website lead people along a journey that builds trust and increases your 

conversion rate? 
 
Major needs: 
 

1. Compelling Offer – Infusing an offer that your ideal buyer can’t say no to. 
2. Congruent Message – From social media messages to blog to sales page everything must build 

confidence in what you are offering to your potential buyer. 
3. Write for Dual Readership – Create pages for scanners and detailed readers. 
4. Inject Detail – Develop detail (copy, images, and testimonials) that builds trust. 
5. Gripping Narrative – Create a story that helps them see themselves and how you can help. 
6. Use Branding Effectively – Is your branding congruent with the rest of your site? 
7. Write Convincing Copy – Use words that hit your audience sweet spot. Know what type of language your 

audience likes to read. 
8. Deepen Relationship – Collect their information (email, phone number, etc.) 
9. Targeted Web traffic – The more targeted people (ideal customer) who view your sales page the easier it 

will be to close the sale. 
 
A.I.D.A 

 
Attention 
Interest 
Desire 
Action 

 
“The golden rule for every business man is this: “Put yourself in your customer’s place.”  – Orison Marden 


